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A supplement to waterfall ghost
Activity Summary: 
This activity illustrates the uses of English in advertising by highlighting other ways of using the written word to convey ideas.  This activity also introduces various inventions from the Industrial Revolution as objects to advertise.

Subject(s):  
English: Effective Communication, Persuasion, History: Industrial Revolution

Grade Level: 

Target Grade: 8 

Upper Bound: 10
Lower Bound: 5 

Time Required: 1 week 

Activity Team/Group Size: 4-5 students 

Reusable Activity Cost Per Group [in dollars]: $0 

Expendable Activity Cost Per Group [in dollars]: variable
 
Authors: 
Graduate Fellow Name: Virginia Traweek 
Date Submitted: 7-24-05
Date Last Edited: 7-24-05

Parent Lesson Plan: This plan was written in conjunction with PEER’s Waterfall Ghost, but can be completed as a separate activity. 
 
Activity Introduction / Motivation: Study the inventions of the Industrial Revolution.  The students are split into groups of four or five students.  Each group is assigned an invention.  The teacher should make the students aware of advertising around them by asking that they bring in examples of advertising for the next day’s lesson.  Their job is to advertise this invention in such a manner as to promote their idea in a modern context.  For example, they can record a commercial even though there were no cameras during the Industrial Revolution.  They are to make posters, have press releases written, record a radio or TV commercial or send out mass mailings.  The groups choose these based on how much impact they think their methods will have on the voting populous: the class next door.  The students then complete a short review, discussing what they learned and how English applies in all types of jobs.  This review should also be tied back into advertisement and advertisement’s impact on capitalism.  The teacher should make sure the students understand that their efforts to sell their product are being repeated today on a much larger scale.

The teacher should begin with a lesson about different types of communication, besides writing papers.  He/She should discuss how different types of speech can change the outcome of a specific interaction.  The students are given a list of types of communication other than essay-format.  They are to choose one or a combination of several to use to promote their product.  

This project should take several days to complete and involves other classes to help judge.  Therefore, it might be helpful to give the winning team a 100 test score, the second place a 95, the third a 90 and so-on, depending on the quality of work.

 The students should be encouraged to try to write scripts, place posters in the hallway, send mass mailings to the other classrooms and to prepare press releases to be given in other classes.


Activity Plan: 
Day 1: Teacher introduces the Industrial Revolution by showing inventions and advancements made during that time.  The class is divided into groups which then pick an invention.  The teacher sends students home with an assignment to bring in a piece of advertising (like junk mail, a tape of a television commercial or a magazine page).  Students spend the last minutes of class researching their invention.
Day 2: Teacher discusses types of advertising and asks students to respond.  The students learn that communication through written word is much more than just essay form, as evidenced by advertising.  Scripts, mass-mailers and language are discussed.  Teams get time to brain-storm ways of communicating, using the brainstorming worksheet.
Day 3: Students plan and begin composing their scripts, letters or posters.  Teacher provides guidance and keeps order in the class, but lets students work on designing their advertisements.

Day 4: The students get final corrections from the teacher and finish their posters.  Students can send their “mass mail-outs” to other classes.  Posters go up in the halls.

Day 5: Other classrooms vote on the winning invention.  Teacher passes out review worksheet to make sure class understands the central ideas of the lesson.
Activity Closure: 

Closure comes on Day 5, when other students vote on which projects were the best.  Closure is reinforced by either a classroom discussion or by the teacher doing a class discussion about the lessons learned through advertising the English language.

Assessment: 

The teacher has multiple opportunities to assess grades and comprehension.  The first of which is the amount of grammatical error present in the advertising.  The second is the quality of advertising done by the students.  The third is the response given by the students following completion.
Learning Objectives: 

· English is much more than just writing essays.

· Advertising is a way of getting ideas across and persuading other people to agree.

· Some methods of advertising are more effective than others.

· Knowledge of English is very important for applications other than middle school classrooms.

Prerequisites for this Activity: 

· the social studies slides from PEER’s Waterfall Ghost or the attached information sheet for an understanding of the Industrial Revolution

· a concept of how advertising impacts purchasing

Background & Concepts for Teachers: 

This goal of this exercise is to stimulate students to create grammatically correct advertisements that communicate a message to other students.  The activity can be tied into a number of topics.  For instance, without advertising, capitalism does not function at its highest because the public is uninformed.  Advertising plays a large role in our perception of a product.  Product differentiation, which is an economics concept, can be used to demonstrate the importance of effective advertising in company profit margins.  The job market in advertising is also a viable discussion subject.  If this activity is executed correctly, students should complete its entirety without ever knowing they used their language skills.
How to Create Advertising Materials: 
· Poster- The posters will hang in the hallway, near the voting classroom.  The students are completely free to design and should be encouraged to think about what the poster tells the people who view it. 
· Press release- The groups pick one student to go to the other class.  This student reads the press release and then answers questions, if there are any.  

· Mass mailing- Students can send handouts to the other class.  The teacher of the other class passed them out.

· Infomercial- The students can record an infomercial that describes how the inventions works, how much it costs etc.  This and the TV commercial are the only times the identity of the group may be revealed to the other class.  Emphasis should be placed on writing the script.

· Radio or TV commercial- this is a shorter version of the infomercial.  

· Flyers- These may be taped to the back of the stall doors in the restroom or placed above the water fountains.  The focus should be on concisely relaying the intention of the flyer and doing so in a fun and creative way, where many people will see it.  This option might only be reserved for those creative enough to think of it.

· Personal Demonstrations- students can build a mini working model of their machine and demonstrate for the class.

Materials List: 
· paper

· markers

· glue

· crayons

· colored paper

· tape
· list of Industrial Revolution Inventions

· a neighboring class

· review sheet

· brainstorming sheet


Multimedia Support and Attachments: 

· Advertising 101 Invention Sheet

· Advertising 101 Brainstorming Worksheet

· Advertising 101 Review
· Waterfall Ghost PEER Module
Activity Scaling: This activity can easily be scaled down to fit a lower grade level by advertising for different products or by limiting the scope to just one type of advertising.  This may also be done for higher grade levels that are lacking sufficient time to complete the activity.
