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Lesson Summary: In this activity, students will be assigned to a specific product and audience, and they will analyze different demographics through creating advertisements for their products. They will brainstorm to help them understand their demographic using the Demographics in Advertising Worksheet as a guide, then design a poster to market their product to that specific demographic. The various groups will use the same products with different demographics to illustrate how marketing strategies change with different audiences.


Subject: 

English: Effective Communication, English for Personal Purposes
Grade Level: 

· Target Grade: 7
· Upper Bound: 8

· Lower Bound: 6

Time Required: Two class periods

Materials:

· poster boards
· markers or colored pencils

· Demographics in Advertising Worksheet
Lesson Plan: 
· Start by asking the students what they learned about how the radio shows used advertising. They should remember that the ads and sponsorships were tailored to fit the audience of the program. 

· Draw three columns on a white board for the class. Label them: What, Where, and Who. Have students give examples of advertisements they have seen in movies and television recently. For every example, the student needs to list the product (the what), during what show or on what station they saw this advertisement (the where) and what type of person the product is being marketed to (the who). Fill in the columns on the board as the students answer. 
· If students are having difficulties coming up with examples, fill in one of the three columns yourself and have them complete the other two.

· Circle the Who heading. Tell students that advertisers and marketers study who buys their product and what those groups of people look for in a product. They call these sub-groups of the population demographics. 
· Ask students a few question to ensure they understand the concept before continuing:

· How do marketers benefit from using demographics? (waste less money advertising to those uninterested in their product, able to target potential customers)
· How do consumers benefit from marketers using demographics? (learn about products they might be interested in, don’t have to listen to advertisements about products they don’t need)
· How are consumers harmed by marketers using demographics? (reinforce stereotypes, sometimes they are wrong, promotes materialism, convince you to buy “needs” that are really “wants”)
· Explain to the students that today they will be marketing a product to a specific demographic. The three products are bottled water, a pencil, and a deck of cards. The four demographics are young children, retirees, professionals, and parents. Each of the twelve groups will represent a different product and demographic.

· Divide the class into twelve groups of 2 or 3 and assign each group a demographic and a product. Explain that they will be creating an advertising campaign for their product, targeted specifically at their assigned demographic. They can change the outward appearance of their product, or add special features that their targeted audience would like, but the essential use of their product must remain.
· Hand out a Demographics in Advertising Worksheet to each group and explain to the students that they will use the worksheet to brainstorm about their demographics. 
· After the group has finished the worksheet they should take it to their teacher who will briefly review it and give the students a sheet of poster board. Using the poster board, students will create an advertisement for their product. Remind students to think about their demographic when designing the poster style as well as their product.
· The student should use the remainder of the class period to finish working on their posters.
· During the second class period the students will present and compare their posters.  Have each of the groups working with one specific product come set up their posters in the front of the room.

· Each group will briefly explain how they marketed their product to their demographic. After each of the groups on a product have been presented, the teacher can ask about how  marketing strategies differ between the groups and which parts of their brainstorming and the worksheet led them to the designs they used. 
· Repeat with the second and third products. 

Assessment: Students will be graded on their project and their worksheet. Specifically how they incorporated the information from their worksheet into their presentation, tailoring their presentation to the demographic assigned. 
Vocabulary / Definitions: 

· Demographic: a market or segment of the population identified by certain characteristics such as age, gender, race, and income level
TEKS:

6-8.5 (B) Demonstrate effective communication skills

6-8.15 (B) Write to influence
6-8.23 (C) Evaluate the purposes and effects of varying media

6-8.23 (D) Evaluate how different media forms influence and inform

6-8.24 (B) Produce communications using technology or appropriate media

6-8.24 (C) Assess how language, medium, and presentation contribute to message
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