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Objectives

· Understand the benefits and drawback to marketers using demographics in advertising.

· Think about characteristics of specific demographics. 

· Use marketing strategies to advertise a product to a specific demographic.

Lesson Overview

This lesson plan should take two class periods.  Begin by showing the English 2 PowerPoint presentation.  This presentation features 12 slides about radio, television, and advertising in the 1930’s. Then, to begin the Demographics in Advertising Activity, students will list products, where their advertisements are shown and who they target. They will then discuss what a demographic is and how marketers benefit from studying demographics. Students will then use the Demographics in Advertising Worksheet to understand their demographics before altering their product to appeal to the targeted audience. The students will finish the activity by designing a poster to advertise their product, present their posters, and compare their marketing strategies to other groups advertising the same product to different demographics. 

Handouts

· Demographics in Advertising Worksheet
Activity

Summary:

In this activity, students will be assigned to a specific product and audience, and they will analyze different demographics through creating advertisements for their products. They will brainstorm to help them understand their demographic using the Demographics in Advertising Worksheet as a guide, then design a poster to market their product to that demographic. The various groups will use the same products with different demographics to illustrate how marketing strategies change with different audiences.

Materials:

· poster boards
· markers or colored pencils
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