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Lesson Summary: In this activity students will research some of the agencies created by the New Deal.  They will also discover some of the propaganda techniques used in promoting these agencies.  They will then create their own New Deal poster promoting the agency they have researched.  They will present their poster to the class and explain the purpose of the agency, what it accomplished, and the pros and cons of the creation of the agency, as well as explaining what propaganda technique they chose for their poster and why.

Subject: 
Social Studies: Time Continuity and Change, Individuals Groups and Institutions, Power Authority and Governance, Civic Ideals and Practices
Grade Level: 

· Target Grade: 7  

· Upper Bound: 8

· Lower Bound: 6
Time Required: Two to Three class periods.

Materials:

· construction paper
· markers and other art supplies

· Propaganda Techniques PowerPoint

· 
Alphabet Soup worksheet
Lesson Plan: 
· Review the Social Studies 2 PowerPoint to learn about economic causes and effects of the Great Depression and government efforts to end the depression.
· Use the information in the Background and Concepts for Teachers section below to give students a brief overview of FDR’s New Deal and the many programs it created.
· Discuss the controversiality of many of the New Deal programs.  What are some ways the government might have increased public support of the programs?  Use this question to lead into a discussion of the propaganda techniques listed in the vocabulary section.  Present the Propaganda Techniques PowerPoint to give the students examples of these propaganda techniques, and some New Deal-era promotional posters using them.  (You may want to remind students that, while the word propaganda often has negative connotations, propaganda techniques can be used to promote positive or negative ideas.)
· A New Deal agency was one of the programs the government created to bring the nation out of the Great Depression.  These programs were meant to promote economic recovery and social reform.
· Students should choose a New Deal agency, research it, and then create a poster promoting the agency they chose.  They should use at least one of the propaganda techniques they have learned about.  You could choose to have students work in teams or individually for this project.
· In addition to the poster, students will also give a short presentation to their classmates explaining what the program was intended to do, some of the outcomes of the program, and opposition to the program.  They should explain what type of propaganda they used for their poster, and why they chose that type.  They should also be able to explain why their propaganda does not show the whole picture for the program.  The worksheet can be used as a guide for this.
Assessment: Use the provided Rubric for scoring the students’ presentation and posters.
Background & Concepts for Teachers:
· The New Deal was a series of programs and agencies created by the government to bring the nation out of the Great Depression.  It had three major components: 
· direct relief to those who were hit hardest by the depression
· economic recovery to bring employment rates and prices back up
· financial reform intended to stabilize the economy
· Early on in the implementation of New Deal programs, the Supreme Court began declaring some of the programs unconstitutional.  While they later began supporting New Deal programs, the debate over whether many parts of the New Deal were constitutional or not and how much intervention the government should be able to have in the economy continued (and still continues today).
· “Alphabet soup” was a term sometimes used to describe the many agencies and programs created by the New Deal.
· Some New Deal programs that students could research are listed below.  They could also search online to find others.


- Civilian Conservation Corps



- Tennessee Valley Authority



- Agricultural Adjustment Act



- National Recovery Act



- Public Works Administration



- Social Security Act



- Works Progress Administration



- National Labor Relations Act



- Fair Labor Standards Act 
Vocabulary / Definitions: 

· Bandwagon:  An appeal to “follow the crowd;” to join in because others are doing so as well.
· Card stacking:  Presents only positive information regarding an idea or proposal, while omitting negative information.
· Glittering generalities:  Words that have positive meanings and are linked to highly valued concepts.
· Name calling:  The use of derogatory language when describing an enemy.
· Plain folks:  Attempt by a propagandist to convince the public that his views reflect those of the common person and that they are working for the benefit of the common person.
· Testimonial:  Quotations or endorsements, in or out of context, which attempts to connect a famous or respectable person with a product or item.

References:
· http://www.cyberlearning-world.com/lessons/ushistory/lpnewdeal.htm
· http://library.thinkquest.org/C0111500/proptech.htm
· http://memory.loc.gov/ammem/wpaposters/wpahome.html
· http://en.wikipedia.org/wiki/New_Deal
TEKS:

Social Studies:

7.21 (B) Analyze information using various methods

7.21 (C) Organize and interpret information from various sources

7.21 (D) Identify points of view from the historical context and frame of reference

7.21 (F) Identify bias in written, oral, and visual material
7.22 (D) Create written, oral, and visual presentations of information

English:

7.5 (B) Demonstrate effective communication skills

7.22 (C) Use media to compare ideas and points of view

7.23 (A) Interpret and evaluate the ways visual image makers represent meaning

7.23 (C) Evaluate the purposes and effects of varying media

7.23 (D) Evaluate how different media forms influence and inform

7.24 (A) Select, organize, or produce visuals to complement and extend meaning
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